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While the web as a media and advertising channel is still dwarfed by

traditional channels such as television, it's important to note that

social media in general, and social networks in par___ticular,

already represent an important channel to reach consume IS

— As shown by STRATEGY ANALYTICS survey results, daily reach of

e.g. British social network users (i.e. the number of age 15+ users that
update their social network page/profile on a daily basis) is 8.1 million.
As a comparison, five, the third largest commercial broadcaster in the
UK, had a daily reach of 9.7 million TV viewers (i.e. the number of TV
viewers that watch ‘five’ on a daily basis) in the first week of June 2008
according to the British Broadcasters' Audience Research Board
(BARB)

Granted, television as a total media channel still reaches a much
larger total audience than social networks and it's still difficult to
place advertising across multiple social networks at the same time.

Nevertheless, the fact that social networks are now approaching the
reach of leading commercial TV channels is a clear indication of
how important social networks are starting to become to advertisers
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« HERMES goals & challenges:

— Intermediation platform for ubiquitous access to online media
independent of its location, and in combination with communication
services & social activities (VolP, IM, PTT, blogs, recommendations...)

— Media sharing with trusting models for authentication, DRM, payment...
— “Universal client”: navigation, authentication, presence, sharing
— Social proximity links / social spheres of HERMES users

(for buddy discovery & content availability)

— Viral distribution applications: Social Time Line, Mobile Social Client,
Networked PVR, Smart Dongle, Social Media Advisor, ...

Trust models
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+ 3d dimension:

Social proximity in a complex communication environm ent

— to determine social links that enable to share experience using the most
appropriate communication means: IM, VolP, rich presence, push-to-view,
dynamic address book, content sharing/uploading to the network, notification...
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Social proximity usage in communications:

Mixing traditional operator strengths with new types of social products
(capitalizing on explicit / implicit social relations)
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e Duration: Jan 2008 — March 2010
e 90 PY

« Consortium — 2 countries, 6 partners:
— Solution & technology providers

» Alcatel-Lucent (FR, communication &
social services), Gemalto (FR, personal
security, trust models & portable
applications)

— Telcos

» Telefonica I+D (SPA, content distribution,
social apps)

— Academia
* Mines Paris Tech (FR, business models),
LaSalle-Ramon Lull Univ.  (SPA, ,
TVAnytime & multimedia metadata)
— Performant SME

* InOutTV (SPA, content management &
STBs)
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http://www.celtic-hermes.net/



